
GERMANY | SEASONS

Togetherness.
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Future

Whole Year Season

Perception

Oktoberfest & 
   Christkindelsmarkt

System

Spending Money before, 
during and after Holidays

Christmas cookies are around in late 
summer and chocolate Easter bunnies 
are unpacked directly after the New 
Year. Retailers always invent new 
incentives in the form of festivals, 
opportunities and temptations. And the 
public accept them gratefully, right?

These two traditional seasons are associated 
with celebrations and good moods. The 
original context of these and other Christian 
festivals and holidays has changed: human 
encounters or ‘having fun together’ are now 
more current.

Since the introduction of low 
cost airlines, city trips have 
become very popular, especially 
amongst young people. They usually 
lack the fi nances for longer trips.

Socks and sandals
This style is globally associated 
with Germans on 
holiday. This could 
become a fashion 
trend someday.

Summer: Seaside

Autumn: 
Octoberfestival
Shopping

Christmas:
Home with family

New Year’s Day:
Travelling or 
with friends

Valentine’s day:
Day for lovers

Easter:
Short trips or 
spent with family

Pfi ngsten (May):
Short trips

Long weekend:
City tourist

Halloween:
Imported

GERMANY | SEASONS



GERMANY | COLORS AND SYMBOLS

Unity - Berlin Wall.
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GERMANY | COLORS AND SYMBOLS

Germany is not such a colorful country. 
Bright primary colors are rare in 
everyday life as people do not want to 
put themselves in the foreground. 

Perception

Do not Stand Out!

Conservatives

Socialists

Ecologists

Color in the political sense

Colors represent materials. Therefore, all 
shades of beige, green and grey are accepted 
by people.

Grey: 
design, purism, 

concrete

Black:
death, business

White:
marriage, 
innocence

Green:
ecology, health, 

positivity

Beige:
“broken”

 white

Red:
energy, 

eroticism

Brown:
becomes
modern

Yellow:
warning color

Color 
Logic:

Globalization has caused the country to 
become more colorful and reluctancy, 
step by step is fading out. However, the 
focus remains on the clear and stable 
values   of grey, black and white, mixed 
with color contrasts. It is a good recipe 
for excellent design made   in Germany.

Future

Open to the World...

Liberals

Country without symbols!

The negative symbol is the 
swastika. It is illegal to show this 
symbol in Germany! 

This explains the general reluctancy to 
present any form of power symbolism. 

System



GERMANY | FAMILY

Best Start Ever.
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Future

Virtually United

Perception

Individualism 
and Independence

System

The Core of Society

GERMANY | FAMILY

Grandma, it’s that easy!

The elderly are equipped 
with the latest technologies, 
taught to them by their 
grandchildren.

Staying connected despite separation 
by distances. Family becomes a 
network for emotional and material 
support. Digital technologies that 
support these needs prevail. The place, 
i.e. the family home, continues to lose 
importance, although many people still 
long for it.

Since the sexual revolution of the 70’s, the 
idea of family is decreasing in popularity. 
Education, promotion of healthy eating, clever 
media consumption and attitudes towards 
learning: these traditional values   are no 
longer suffi ciently met by the institution 
‘family’ in the affl uent industrial society, and 
are delegated to the state.9%

20%

71%

14 

Non-married couple with 
children

Single mother or father with 
children

Married couple with children

Years on avg. that a married 
couple live together before 
they get divorced.

  First child at 35! 

Modern parents are late parents; the 
protection of lifestyle is their primary goal. 
Late parents want to do everything right and 
overwhelm their young with affection.

35years



GERMANY | HEALTH

High-Tech Medicine Prolongs Lives.
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System Future

The Overdue Reform

Perception

Healthy & Provided

GERMANY | HEALTH

Between 2009 and 2012, a private fee 
of €10 per patient per quarter aimed 
to relieve free health insurance and 
educate patients more responsibility. 
The unpopular fee disappeared in 2013.

A high percentage of young German doctors migrate abroad due to 
better pay and working hours. Hastily recruited foreign replacements 
struggle with education defi cits and communication.

The health care system of the future 
will bring more self-responsibility 
and participation for patients. As a 
repair operation service, medicine will 
continue to be available to everyone, 
but additional health service will cost. 
This creates new offers for health 
prevention, healthy eating, sports, 
fi tness and wellness, taken from the 
high earners. A two-tier medicine is 
foreseeable.

Average life expectancy (2012):
Male: 77 years 9 months
Female: 82 years 9 months

11,6%

88,4%

Average 
emergency 
dispatch: 
10 minutes.

Main public diseases: 
heart stroke, diabetes and cancer.

Everyone must have 
health insurance

private
public

                          people have a 
statutory health insurance.

                        people have 
private health insurance.

The Germans are fully covered by health 
insurance, and the majority take full 
advantage of this. Even with a cold, a doctor 
is consulted. The cost of this comprehensive 
care increases annually however, the government is searching for potential savings, which 
may result in bad consequences for individual patients.



GERMANY | LIFESTYLE

Space to Grow.
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Since hosting 
the Fifa World 
Cup in 2006, the 
country’s image 
has transformed 
into cheerful and 
cosmopolitan. 
For the fi rst time, 
people showed 
pride in their fl ag 
in public.

Taste life fi rst, 
make your living 
and fi nd a family 
later. Becoming 
parents should 
be on a stable 
fi nancial basis. 

Everyone can be happy in their own way 
if they have the fi nancial means. However, 
a large portion of society is unable to do 
so, with unemployment leading to social 
decline. 

... the typical lifestyle wishes of our 
parents and grandparents have 
diversifi ed. Today, the German style 
of living sits somewhere between 
conservatism, alternative lifestyles 
of the 70’s, and urban individualism. 
Meanwhile, the Germans live more 
relaxed lives, but people are still 
struggeling to enjoy life and its 
successes to the fullest. 

Risk
Losing
Neighbors
Noise
Facebook
Extremes

Car
Smartphone

Dog
Family

Facebook
House

Building Society

System 

        Like  vs  Dislike

Perception

A House, a Car, a Family ...

Future

Maintaining the Status Quo

GERMANY | LIFESTYLE



GERMANY | BRANDS

Strongest German Brand.
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No such german 
Luxury.

Wealth is not 
publicly displayed, 
and wastage 
is considered 
unethical. Even 
Porsche is not 
seen as a luxury, 
but as a premium 
brand.

Jägermeister 

From an outdated 
grandfather brand 
to a worldwide 
hip lifestyle drink 
for the younger 
generation.

While consumers have become more 
adventurous and adopt to new brands, a new 
trend is emerging to mainly buy German 
originated products. It has its roots in the 
fear of the erosion of German business. 

Brand loyalty lasts a lifetime. Once 
BMW, always BMW. Trademarks are 
considered as constants in a fast-paced 
life, and consumers are sensitive 
when a brand changes its character or 
reinvents itself.

Germans are value and brand 
conscious and rely on the quality 
of the name. At the same time, they 
are looking for a reasonable price. 
Foreign brands mainly win consumer 
confi dence with uniqueness, excessive 
advertising expense, persistence, and a 
promise for quality at a better price. 

Established national brands (The above brandnames are property of their respective brand owners.)

Global brands have to offer 
something in addition.

Apple
Gazprom

KIA

PHILIPS

DAIMLER
      BENZ

ALDI

BMW

SAMSUNG

TELEKOM

VW

System

Worth the Money?

Perception

Made in Germany

Future

Buy (bye) German

GERMANY | BRANDS



GERMANY | ENVIRONMENT

Body and Soul.
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80% of the German population support the 
Planned Nuclear Phase-out, 2022. Renewable 
energy resources are heavily supported by 
the government, and Germany has become 
one of the leading promoters and system 
manufacturers in the world. Future energy 
production should be decentralized, enabling 
every citizen to supply their own power. 

The Germans see themselves as the 
pioneers in environmental protection. 
Since 1980, the Greens have been a major 
political force, causing a rise in sustainable 
awareness. Although it is one of the most 
densely populated countries in the world, 
the environment is very clean in Germany. 
Almost 30% of the country has been placed 
under landscape or nature protection.

There are intelligent systems (garbage 
separation) and regulations in German 
environmental protection, and more 
are being invented not only to protect 
the environment, but also to market 
products.

In 1981, the SPIEGEL released the fi rst 
shocking report on the “Waldsterben”, 
the forest dieback. The image of a 
healthy environment was threatened by 
acid rain and other hazards. This was 
an important background for the rise of 
the green attitude.

Save water promotion

   Germany has large water 
   supplies, yet generations 
    of children are warned not to 
      let the water run while 
       brushing their teeth. This 
        is counter-productive as 
      today, waterworks are 
                 required to press large 
            amounts of water through the 
        pipes to maintain them.

FAIR TRADE

BIO

System

Guaranteed Eco

Perception

German Green

Future

Each Home a Powerplant

GERMANY | ENVIRONMENT



GERMANY | DESIGN

Less is More.
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Strict German design opens up for all 
sorts of global trends. From Berlin 
and the Ruhr, fresh approaches and 
new creativity are arising. The maker 
scene and the DIY community ensure 
design is no longer just left to the 
professionals. At the same time, Apple 
demonstrated how to rise to become 
the most valuable brand in the world by 
adopting the design philosophy of the 
company BRAUN.

German design is known throughout the 
world for its geometric rigorousness. In a 
country of traditional inventors and problem 
solvers, a design style was created over more 
than a century. It integrates functionally and 
mainly serves the quality. The superfi cial 
decorative application is frowned upon. 

Although this statement came from the 
American Louis Sullivan at the end of 
the 19th century, the German Bauhaus 
design school, HFG Ulm and Folkwang 
have become world famous with this 
imperative. Design master Dieter Rams 
applied this philosophy into products 
from BRAUN. Here are his 10 rules of 
good design:

Germany has IF and Red Dot; the strongest 
and most prestigious design awards 
worldwide. Annually more than 4000 
contractors are submitting their products for 
evaluation by the juries.

There are a couple of famous design schools 
in Germany which release lots of talents 
every year. Recently, many of these have 
come from China and Korea. These two 
countries have overtaken Germany in respect 
to the number of graduates of design schools.

A good design(er):

innovative

useful

aesthetical

comprehensible

honest

discreet

durable

consistent

ecological

as little design as 
possible

Werkbund
Bauhaus

From Asia
DIY, maker scene
Berlin, Ruhr

The design iceberg

Trends

Brands

Design 
History

Future

Open to Innovation

Perception

German Design

System

Form Follows Function

GERMANY | DESIGN



GERMANY | TRANSPORTATION

Free Ride for Free Citizens.
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In the past, getting your own car on your 
18th birthday was a MUST. The next 
generation is happier with a different 
lifestyle. Flexibility and mobility are 
defi ned today by many options for cheap 
travel, such as bicycles, trains, car 
sharing or low-cost fl ights, to explore 
even the most remote corners of the 
globe. The car will be demystifi ed, tolls 
will be levied and speed limits will 
possibly be introduced.

The car is Germany’s favorite child; at least 
a part of the German family. On saturdays 
it gets washed and hand polished to a high 
gloss. However, political ecological pressure 
to introduce a speed limit is still resisted by 
the public. 

Since 2000, privatization of the former 
federal organization DEUTSCHE BAHN 
became synonymous with unreliability. 
In 2012, there was an average delay of 18 
minutes.

KM/H

260
50

Logistics of transport:

TUBES

ROAD
RAILWAYS

Overall traffi c:

cars50%

misc3%

pedestrians16%
bus12%

rail9%

motorbike1%

bike9%

71%

3%
9%

17%

WATERWAYS

Future

Auto-Emancipation

Perception

Autoland

System

Methods of Mobility:

GERMANY | TRANSPORTATION



GERMANY | SPORTS

Sport is Great with Good Friends.
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Hard to believe: many public 
sports facilities are outdated or 
dilapidated. Municipalities can 
not afford regular maintenance.

 The Bundesliga is the league with 
the highest number of spectators worldwide. 
It is broadcasted in over 100 countries each 
week.

1st

As more money fl ows into competitive 
sport, mass sport has reached its 
limits. There is a lack of money 
and young people, especially in the 
volunteer forces. The issue of health 
care plays an increasingly important 
role not only for seniors, but for the 
majority, and popularity of individual 
sports will grow in the future.

Soccer is called ‘the religion of the 
people’. Here, you compete in order to win 
championships and climb up the league table. 
Week after week, millions of fans bring a 
modern image of the ‘social class struggle’ 
into the stadiums and onto the television.

“Sport is best performed in a club”. 
Nearly 30 million sportsmen / women 
organize themselves into over 90,000 
clubs. A lot of club foundations date 
back to the turn of the century, around 
the 1900’s.

18%
Popularity 
ranking:

Soccer

Swimming

Athletics

Ice hockey

Basketball
Badminton

Tennis

Handball

Biking
Skiing

1
2

3

10

Competitive

Regularly

Occasionally

No sports!

2%

18%

20%

60%

Future

Sports Clubs are Suffering?

Perception

Sports = Bundesliga!

System

How it is Practiced:

GERMANY | SPORTS


